Health
within
reach.

By creating high-quality
medicines, and making them
accessible to the people
who need them, we’re helping
to shape a healthier world
that enriches all of our
communities. And we do it
all in a uniquely Hikma way.

We make sure that everything we do is defined by
quality and delivered with consistency, across the
many communities we serve.
We combine global expertise with our local presence
to transform cutting-edge science into solutions that
are relevant to people’s lives.
We think creatively and with real agility, developing
practical solutions that make better health not only
more accessible, but also more affordable.
And we’re committed to providing our patients,
and the people who serve them, with the support
and solutions they need, every day.
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Better health.
Within reach.
Every day.
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diverse and distinct businesses
As the definition and expression of who we are, our
purpose guides our every move, now and into the
future. And, at the very heart of it, lies the genuine
desire to bring better health within people’s reach.
Whether it’s for medical or emotional needs, people
need access to support. We strive to break down the
obstacles of geography, supply and affordability to
put healing and better health within everybody’s
grasp. We want to make a real difference to the lives of
people, whoever they are, and wherever they may be.
To do this, we’ve built a balanced business model
comprising three diverse and distinct businesses, with
operations in more than 50 countries across three
continents and over 8,400 talented people globally.

50+

countries across three continents

8,400+
talented people globally
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Quality without
boundaries.
You can rely on us.

We strive for the best in everything
we do. Our customers and partners
know they can trust us to deliver
quality consistently in every market
around the world.
Quality has always been a hallmark for us, but when
we talk about quality, we’re not just referring to our
products and operations. We’re talking about our
people, our relationships, and our thinking.
Wherever you are in the
world, and whatever your
interaction with Hikma,
you can rely on us at
every step.
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Quality without
boundaries.
Working better together.

Quality is apparent in our approach to every aspect
of our business including in the work we do with others.
Since our inception, our vision has been to work with
strategic partners around the world. With our heritage
in the MENA region, we’ve built unparalleled expertise
across many markets that others might find challenging
to match. For example, back in the 1980s, we looked to
Japan and successfully developed licensing agreements
with Astellas (formerly Fujisawa), and today it remains
one of our strongest partnerships.

Quality in
strategic
partnerships

In 2017, we expanded our long-standing
relationship with Takeda, giving us the
right to register, manufacture, market,
distribute and sell four of their leading
primary care products in 17 markets
in the MENA region. Longstanding
relationships like this not only strengthen
our product portfolio but also reinforce
our commitment to providing access to
superb medicines to those who need them.

06

Hikma is an important
partner in helping us
fulfill our commitment
to offer patients in the
MENA region world-class
cardiovascular and
metabolism (CVM)
medicines.
Danilo Cassani
Takeda’s Vice President
and Area Head Near East,
Middle East & Africa
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Global expertise,
local solutions.
Here for you,
wherever you are.
We’re committed to ensuring that
the latest science and medicines
are available to more people,
in more places, every day.
Our growing portfolio comprises hundreds of products
for a wide array of patient needs. It includes treatments
for cancer, respiratory problems and diabetes, as well
as a broad range of anti-infectives.
And, thanks to our global expertise, we’re able to
transform advanced science into affordable, local
solutions. It’s all about improving access for as many
people as possible.
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In our connected world,
we see no reason why
everyone shouldn’t be
able to benefit from the
breakthrough advances
in medicine.
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Global expertise,
local solutions.
A world of different needs.

In the MENA region, we deftly navigate challenging
markets that others may hesitate to enter, ensuring
that world-class science and medicines are available
to everyone.

Making
breakthroughs
accessible

In 2010, we signed a deal with Celltrion that marries
their unique biosimilar portfolio with our market-specific
expertise. It made us the first company to take these
complex biosimilars into the MENA region.

Using our global insight to create
thoughtful and successful local solutions
can help our patients and employees
alike. Back in 2012, we identified gender
disparity in our Saudi Arabia facility.
By establishing policies and measures
to promote equality, while respecting
cultural sensitivities, we increased the
number of female employees from just
two to 58 in four years.
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Whatever a local market
needs, we apply big-picture
thinking to bring benefit to
the people who need us.

2–58

Increased number
of female employees
in four years.
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Practical creativity.
Solving your challenges.

As the world changes, we believe
there are always new and more
efficient ways to make better health
more accessible and affordable.

We apply creative thinking
and agility to develop
practical solutions that
make better health more
accessible and affordable.

From developing new dosing solutions to devising
better delivery mechanisms, we’re constantly
driving efficiency and improving the experience
for our patients and customers.
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Practical creativity.
The power of
lateral thinking.

We call our approach to innovation ‘practical creativity’.
Put simply, it means we’re always questioning the
accepted ways of doing things.

Creative
thinking

In the mid 1980s, the sudden global economic downturn
left one of our government customers unable to pay.
To keep our vital medicines flowing into the country,
our founder proposed a barter system. It meant we were
paid in commodities, which were, in fact, peanuts and
marble. This story demonstrates the spirit of innovation
that characterises our company to this day.
A group of young Hikma employees
used their initiative to manufacture
replacement machine parts using 3D
printing technology, instead of importing
them from abroad. By thinking creatively
and exploring new technology, they
substantially reduced the costs of the
parts and increased production efficiency.

When you get ideas from
those who are closest to
the challenges, that’s when
innovation can really have
a significant impact.
The 3D printing initiative
was born out of a need
and has a promising
future at Hikma.
Mohammad M. AlTaher
Manufacturing Manager,
Hikma Algeria
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Committed to people.
Transforming lives.

Our company is founded on our
dedication to improving people’s
day-to-day lives and long-term
outcomes by providing the support
they need every day.
From our customers and the patients they serve,
to our employees and our wider communities, we
feel a real responsibility towards everyone touched
by our organisation. We are a company fundamentally
dedicated to the care of people.
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We’re here to serve
people – from those
who use our medicines,
to our customers,
suppliers, employees
and the wider community.
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Committed to people.
Working for
the good of all.

Our reputation for good corporate governance
is built on a framework of rules and practices that
ensure accountability, fairness and transparency.
As a reflection of our deep commitment to all our
stakeholders, we are proud to have achieved the highest
ranking of any FTSE 100 pharmaceutical company
in the Institute of Directors’ 2017 Good Governance
Report. The company’s merits were judged on our track
record of auditing and risk, board diversity, directors’
compensation, CR/sustainability committee and
whistleblowing policy.
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Confidence in
collaboration

In 2007, during the volatile period that
heralded the beginning of the Arab Spring
in Egypt, all financial institutions were shut
down to save the country’s cash reserves.
Thanks to a strong relationship with our
banks, we had access to enough funds
to help our local employees survive the
period of instability. As one of the few
companies that continued to operate
during the crisis, we could sustain the
livelihoods of our employees, and
people’s access to affordable medicines
during difficult times.

Our dedication to
communities sees us
working to improve
medical awareness,
health standards and
access to medical care,
everywhere we operate
around the world.
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Our business.
We develop, manufacture
and market a broad range
of branded and non-branded
generic pharmaceutical
products across the US,
the MENA region (where we
are also a leading licensing
partner) and Europe.

7
R&D centres

Nearly 30

50+

manufacturing plants
in 11 countries

countries where
we have operations

Our markets
United States
We have three state-ofthe-art manufacturing
facilities in the US –
one for sterile injectables
and two for oral solids –
supplying a broad
range of controlled
substances, anti-infective,
cardiovascular and
oncology products.

MENA
We have local
manufacturing facilities
in seven MENA markets,
including FDA inspected
facilities in Jordan and
Saudi Arabia. Nearly
2,000 representatives
market our brands to
doctors and pharmacists
across 17 markets.

Europe and
Rest of the World
We have manufacturing
facilities, in Portugal,
Germany and Italy,
supplying injectable
products to our
global markets.

Generics
We sell non-injectable
generic products in the
US, with an increasingly
differentiated portfolio
and pipeline.

Branded
We develop, manufacture
and market branded
generics and in-licensed
innovative products across
the MENA region and
other emerging markets.

Our operations
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Injectables
We sell specialised
generic injectable
products, with strong
market positions in the
US, the MENA region
and Europe.
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