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Patients
The sustainability of our business relies on meeting the 
needs of our patients, both now and in the future.

We engage with our patients, our key stakeholder, 
through marketing and communications campaigns, 
focus groups and multiple customer feedback channels 
to meet their personal and collective healthcare needs.

Practitioners
Doctors and other medical practitioners are both a 
crucial route to market and, when supported, true 
advocates of Hikma.

We have strong sales and marketing teams who  
work closely with healthcare professionals to better 
understand the needs of both the practitioner and  
the patient. 

People
The lifeblood of our Group, it’s imperative that our 
people are motivated to drive Hikma forward to  
achieve our common goals.

As the driving force behind our success, we empower 
and encourage our employees to lead innovative 
initiatives and maintain a healthy work-life balance.

Shareholders
We rely on the support and engagement of  
our shareholders, in order to deliver  
our strategic objectives.

We continuously engage with our shareholders through 
our investor relations and executive teams, who share 
our corporate story and investment case.

Communities
The success and wellbeing of the communities in which 
we are present are vital to maintaining our business.

We are committed to supporting the communities  
in which we operate, through charitable social 
engagement, spreading health awareness and 
local volunteering.

OUR APPROACH TO 
SUSTAINABILITY

Recognising our stakeholders How we engage

Our engagement process
Through regular contact with our stakeholders, we are able to understand and cater for their needs, while 
improving how we operate our business.

Sustainability
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Meeting healthcare needs
Our patients are at the heart of everything we do.  
We are focused on meeting patient needs and improving 
the quality of healthcare across our markets.

• Treating major health issues

• Providing affordable quality products

• Enhancing health awareness

Promoting good business ethics
Through stringent internal controls and a healthy ethical 
culture, we ensure the future prosperity of our business 
and stakeholders.

• Responsible business initiatives

• Transparency & anti-bribery
and corruption

Supporting our communities
We have built strong local businesses, which sustainably 
support and contribute to the local communities in  
which we operate.

• Global volunteering activities

• Improving health and wellbeing

• Charitable community engagement

Enabling our people
Investing in the development and wellbeing of  
our employees is key to building a successful and 
sustainable business.

• Professional and personal
employee development

• Women empowerment initiatives

• Employee health and safety

Minimising our environmental impact
We aim to limit our environmental impact by closely 
monitoring, reporting on and improving our operations.

• Disclosing and improving our
carbon emissions

• Waste reduction and recycling

• Environmental preservation efforts

Our focus areas Material issues

Our focused approach

Our primary objective is to provide patients with high-quality, affordable 
medicines tailored to their needs. We aim to do this in a sustainable way, 
working to ensure that our products deliver the maximum benefit, while 
managing the impact of our operations.

We have prioritised the sustainability issues of greatest significance and relevance to our business and 
stakeholders. This sustainability report focuses on these key areas, providing examples of initiatives we 
have undertaken across the Group. Additional information can be found on our website.
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Reaching people in crisis
Over the course of 2016, we continued our legacy  
of donating much-needed medical products to local 
communities and charity organisations throughout the 
MENA and the US where we operate. This included 
essential medicines such as anti-infectives, as well as 
cardiovascular, nervous system and alimentary tract 
products. Our businesses in the US work with various 
organisations and donate short-dated medicines. Our  
US partner organisations include, but are not limited to: 
Americares, Kingsway, Project Hope and Direct Relief.  
We also donated medical supplies for use at Jordanian 
military field hospitals abroad under our long-term 
partnership with the Jordan Hashemite Charity 
Organization for Relief and Development (JHCO).  
In total, the value of in-kind and cash donations  
across the Group in 2016 was $2.6 million.

Providing affordable quality products
West-Ward Pharmaceuticals, our wholly-owned  
subsidiary in the US, is a leading generic manufacturer  
in the competitive US market. With an ever-expanding 
portfolio of products, investments in state-of-the-art 
manufacturing facilities and a family of committed 
employees, West-Ward delivers quality pharmaceuticals  
to a variety of customers within the healthcare industry 
including major wholesalers, retailers and hospitals. 
West-Ward is committed to being a responsible partner 
and reliably supplying affordable, high-quality generic 
medicines to meet today’s diverse healthcare needs.

West-Ward’s operations are carried out at three FDA-
approved manufacturing facilities located in Eatontown 
and Cherry Hill, both in New Jersey, and Columbus in 
Ohio. We also have an R&D centre in Bedford, Ohio and 
a distribution centre in Memphis, Tennessee.

MEETING  
HEALTHCARE NEEDS

Since our founding nearly 40 years ago, we have been committed to our 
mission of improving the lives of people through the provision of high-quality, 
affordable medicines.

Treating major health issues 
In 2016 we were able to reach more doctors and  
patients than ever before with more high-quality 
treatment options. Our reach was strengthened this  
year through the significant expansion of our oncology 
capabilities in MENA and the acquisition of West-Ward 
Columbus in the US, which makes us a top ten US generics 
company, providing more affordable medicines to doctors 
and patients.

In addition to meeting the needs of doctors and  
patients through our core business, we believe we  
have a responsibility to encourage health awareness  
and education, as well as helping those who might find 
themselves in crisis and unable to access care through 
traditional healthcare systems.

Improving cancer care
Hikma aims to support patients, oncologists, nurses and 
hospitals in improving cancer care, and in establishing 
long-term partnerships with healthcare providers to meet 
their pressing needs in this area. In Egypt, we launched 
our new business unit “Hikma Specialized Egypt” which 
aims to improve our ability to meet the unique and urgent 
needs of cancer patients and healthcare providers in 
Egypt. Hikma is committed to making a difference by 
providing a broad range of affordable added-value 
medications for patients battling cancer.

Sustainability continued
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Our employees supported other activities throughout  
the year, including a social media competition to raise 
awareness of breast cancer; fundraising for Macmillan 
Cancer Support through its ‘The World’s Biggest Coffee 
Morning’; and a donation to DKMS, a global organisation 
dedicated to the fight against blood cancer. 

On World Obesity Day, Hikma’s marketing team organised 
a campaign to raise awareness of the dangers of obesity. 
Hikma’s employees in Jordan were given the chance to 
measure their weight, BMI, fat percentage and muscle 
percentage. They were also offered tips on how to stay 
healthy and maintain an ideal weight and they were 
served nutritious meals at lunchtime, encouraging  
them to eat well.

Enhancing health awareness
The health and wellbeing of our employees and those in 
the communities in which we operate is very important  
to us. Throughout the year, we organised several activities 
and campaigns to raise disease awareness and promote 
healthy lifestyles. On World Cancer Day in February, we 
supported the ‘Talking Hands’ social media campaign 
which encouraged people to spread messages of support. 
We also hosted several sessions for employees to learn 
more about the disease, including visits from cancer 
survivors who shared their personal experiences and 
inspirational stories on how they overcame the disease, 
and a talk given by a leading consultant hematologist and 
medical oncologist. In October, we collaborated with the 
King Hussein Cancer Foundation’s Breast Cancer Program 
in Jordan sponsoring an employee cycling trip to raise 
awareness about breast cancer. 

Hikma’s oncology plant in Jordan (Sahab),  
the first plant in MENA to receive MENA, EU and US FDA approval

In 2016 we were proud that our Sahab facility in Jordan became the first oncology  
facility in the MENA to receive US FDA approval. This state-of-the-art oncology facility, 
which manufactures various oncology products including tablets and hard gelatin 
capsules, opened its doors in 2010 and is now helping us achieve our aim of  
improving lives where there is limited access to high-quality therapies.
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United Nations Global Compact (UNGC)
Members since 2007, we remain committed to the United 
Nations Global Compact. We continue to support and 
align our global operations with the ten UNGC principles, 
regularly reporting our alignment with the principles in  
the areas of human rights, labour standards, environment 
and anti-corruption. In 2016, we renewed our UNGC 
membership by submitting a Communication on  
Progress report for 2015. Participating in the UNGC’s 
Communication on Progress Report demonstrates  
our commitment to employees, our customers, our 
communities and patients. As a multinational business, we 
are committed to conducting our business ethically and to 
being an active partner in shaping a sustainable future.

Transparency & anti-bribery and corruption

B20 Anti-Corruption Working Group
As we continue working to promote responsible business 
through collective action, we joined the Business 20 (B20) 
Anti-Corruption Working Group (ACWG), which operates 
under the umbrella of the G20 international forum of 
governments. The ACWG focuses on helping companies 
to improve their ethical conduct. As part of this, Hikma 
co-chaired the Public Procurement Work Stream, which 
seeks to promote ethical practices across the governmental 
and private sectors, and we joined the Beneficial 
Ownership Team.

Responsible business initiatives

World Economic Forum (WEF)
Hikma is constantly seeking to develop and strengthen  
its global partnerships and initiatives to stay at the 
forefront of advancing healthcare and human wellbeing. 
The WEF engages political, business and other leaders of 
society to shape global, regional and industry agendas. 
Our participation with international organisations from 
the public and private sectors is motivated by an ambition 
to act towards advancing global welfare. In 2016, Hikma 
became one of the WEF’s Health Industry Partners, with 
the objective of exploring new and improved ways of 
developing the standard of healthcare offered to patients 
around the world. 

As a partner, we participated in the WEF Industry Strategy 
Meeting which explored how to improve the level of 
healthcare offered to patients by global pharmaceutical 
and healthcare companies. In the session, participants 
engaged with policy makers, focusing on industry 
challenges and collaborations to enhance the quality of 
and access to healthcare. We also participated in the WEF 
Global Healthcare meetings, which engage healthcare 
leaders worldwide to explore and develop  
new solutions that move the global healthcare industry 
forward. Our participation in these events supports our 
aim to build stronger partnerships worldwide to reinforce 
our vision of improving people’s lives around the globe.

PROMOTING GOOD 
BUSINESS ETHICS

Quality and excellence sit at the heart of Hikma, and we believe that a strong 
commitment to ethical values – such as integrity, honesty and transparency –  
is vital to our reputation and success. Building trust in our people and our 
business creates long-term value by helping to ensure our business remains 
relevant and sustainable.

Sustainability continued
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Partnering Against Corruption Initiative (PACI)
Hikma remains a founding member of the Partnering 
Against Corruption Initiative (PACI), an off-shoot of the 
WEF. PACI is a leading business voice on anti-corruption 
and transparency and is one of the WEF’s strongest 
cross-industry collaborative efforts. Driven by interests  
of member companies, PACI undertakes initiatives to 
address global issues in anti-corruption and compliance. 
We renewed our commitment in 2016 for zero tolerance 
of corruption or bribery across any and all of 
our operations.

Modern Slavery Act (MSA)
Hikma is committed to ensuring that ‘modern slavery’  
in the form of forced or compulsory labour and human 
trafficking does not take place in any of its businesses or 
supply chains across the globe. Key measures in support 
of this goal include training Hikma staff on labour 
standards and how to recognise and respond to any 
incidences of modern slavery, undertaking periodic 
analysis and management of any modern slavery risk  
in Hikma’s businesses or supply chains, carrying out 
appropriate due diligence and engaging on the issue  
with supply chain partners.

Anti-bribery and corruption
Hikma does not tolerate corruption or bribery and it 
applies strict processes to ensure that our employees do 
not participate in any form of corrupt practices. Hikma  
is publicly listed on the London Stock Exchange and  
thus abides by the UK Anti-Bribery Act 2010 and the 
Share Dealing Code and Disclosure policies. The Code  
of Conduct sets the tone for all business activities, 
ensuring an ethical approach runs across the Group.

FTSE4Good Recognition
Hikma continued to be recognised as a constituent member of the FTSE4Good index 
series in 2016, and we are proud to maintain our commitment to high corporate 
business standards and ethics. Stakeholders such as NGOs, governmental bodies, 
consultants, academics and the investment community help to shape the criteria for 
inclusion in the indices, which include: anti-corruption, climate change, health and 
safety, and customer responsibility to name a few. Our continued inclusion means our 
environmental, social and governance practices meet globally recognised standards.

The Compliance Department is developing the Anti-
Bribery and Corruption e-learning programme to be 
launched in 2017. This e-learning programme will provide 
all Board members, management and employees with 
comprehensive and interactive training on this important 
issue including:

• Hikma’s Code of Conduct

• Anti-bribery and corruption compliance

• Introduction to ABC Compliance

• Interactions with public officials

• Interactions with HCPs

• Gifts, hospitality and entertainment

• Grants, sponsorships and donations

• Interactions with third parties

• Conflicts of interest

• Insider dealing

• Speak-up

The e-learning module will initially launch in three 
languages (English, Arabic and French) at the beginning  
of 2017 to employees in MENA and Europe, and will be 
introduced to US employees later in the year.

In addition to the e-learning module, we will also make 
available, via a shared internal platform, the compliance 
policies and procedures that are essential to all employees 
across all levels such as:

• Hikma’s Code of Conduct

• Anti-bribery and corruption

• Gifts, hospitality and entertainment

• Conflict of interest

• Speak-up
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Improving health and wellbeing 

Promoting healthy lifestyles
In 2016, we renewed our agreement with the Royal 
Health Awareness Society (RHAS) to support two of its 
projects which aim to enhance the school life of students 
across Jordan: The “Healthy Kitchen Project”, which 
supports the delivery of healthy meals for school children; 
and the “Generations Project”, an anti-drug and tobacco 
initiative for school children. 

As part of RHAS’ Healthy Kitchen Project, several of our 
employees volunteered to distribute meals to students at 
one of our sponsored schools. This is a continuation of a 
project that was launched in 2015 in collaboration with 
the Ministry of Education, Ministry of Health and the 
World Food Program, to provide healthy and nutritious 
meals to school students. The project seeks to raise health 
and nutrition awareness and promote healthier eating 
patterns by disseminating comprehensive nutrition 
information and educational resources within  
school communities. 

We are also now sponsoring a new RHAS project 
launched in 2016 designed to protect young people  
in Jordan from drug and tobacco addiction. The project 
focuses on providing relevant social and life skills through 
training programmes, and focuses on enabling children 
and young people to become more resilient and dissuade 
them from peer pressure. The programme is adapted for 
middle and high schoolers and implemented through the 
Ministry of Education in addition to youth centres and 
local NGOs.

SUPPORTING OUR 
COMMUNITIES

We believe we have a role to play in helping the communities in which we live 
and work. This takes the form of sharing our skills, providing opportunities, and 
promoting health and wellbeing.

Global volunteering activities 
Since 2001, we have had a Group-wide sponsored Annual 
Volunteering Day to promote community service among 
employees and give back to our communities. The events, 
which allow employees to ‘donate’ a day’s work in service 
to the community, took place around the world over the 
course of a week in Jordan, Saudi Arabia, Egypt, Lebanon, 
Tunisia, Algeria, Portugal, Germany, Italy and the US. In 
total, 300 employees participated in the 2016 volunteering 
activities in collaboration with different NGOs across 
the globe.

Activities included a clothing drive in Amman for those  
in need; a cleanup of the Al-Zara area near the Dead Sea, 
organised in co-operation with the Royal Society for the 
Conservation of Nature (RSCN); collecting children’s shoes 
in the US for orphans; collecting non-perishable food 
items for Emergency Assistance Centres in Ohio; raising 
funds for the Children’s Hospital of Philadelphia (CHOP) 
and Unforgotten Haven, a charitable organisation 
supporting the homeless; running a blood drive to  
benefit the Lisbon Bone Marrow Centre in Portugal;  
and in Egypt, organising a blanket distribution  
campaign for “Giza” villages outside Cairo.

Sustainability continued
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Charitable community engagement
Our Eatontown site in New Jersey received a special thank 
you message from Monmouth, New Jersey’s Family and 
Children Service’s centre, for their generous donations  
in “Operation Sleighbells”, an annual event, which 
distributes gifts of new coats, hats, gloves, toys, books, 
gift cards and infant necessities to local children in need. 
More than 500 employees ‘adopted’ five families and 
donated toys and gifts for 125 children. They also raised 
more than $5,000 to purchase coats, hats and gloves  
for children in need in the area.

Local blood drives & heart health
We conducted our annual “You Are Hikma” campaign  
in 2016, a week-long initiative to provide assistance to  
our local communities. The campaign activities included  
a blood donation drive to aid the National Blood Bank  
of Jordan, whom Hikma has partnered with for over a 
decade. In our US locations, we united with the Central 
Jersey Blood Centre, for our semi-annual “Have a Heart” 
blood drive held around Valentine’s Day in February. The 
team also partnered with the American Heart Association 
for the “Go Red for Women’s Heart Health Month”, 
where more than 150 colleagues fundraised for the  
entire month of February to support community  
education programmes for women’s heart health.

Aiding refugees with skills and employment

The crisis of refugees fleeing conflict and persecution is a global humanitarian phenomenon, and in 2016, our team in Portugal 
collaborated with the Portuguese Refugee Committee to put in place a programme to help train and employ refugees in Europe.  
Last year we hired and trained our first programme participant, Amir Hamad, a Sudanese refugee who arrived from Egypt and is  
now thriving at work and reunited with his family. Amir arrived in Portugal in 2015 and was received by the Portuguese Refugee 
Commission (PRC) which provides refugees with housing, legal and financial support for the first 12 to 18 months. We contacted  
the PRC and supported this international project, and adopted Amir as an employee inside our plant. Although there were some 
challenges, including a language barrier, Amir is now fully integrated and thriving within the Hikma team, and his family has  
successfully assimilated in Portugal.
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ENABLING OUR PEOPLE

Employees are our most important asset and the driving force behind our 
success. At Hikma, we are committed to maintaining supportive and enriching 
environments in which our employees can thrive and succeed.

Professional and personal employee 
development 

Hikma Young Professionals Excellence (HYPE) 
Programme
At Hikma we aim to enhance the communities in  
which we are located, as well as invest in the young 
people within our communities. In 2016 we created  
a programme called HYPE (Hikma Young Professionals 
Excellence), which is a two-year rotational programme 
developed for high-potential and high-performing recent 
graduates. It aims to attract talented individuals and  
instill in them Hikma leadership values through a series  
of rotations in finance, operations and commercial roles. 
The programme is currently being run in Jordan and the 
inaugural HYPE class included seven individuals with 
backgrounds in finance, operations, sales, regulatory 
affairs and R&D. In 2017 we are increasing the number  
of rotations and including programme participants in  
the US, EU and other MENA countries.

Music classes at Hikma
As part of our ongoing efforts to contribute to the 
wellbeing of our colleagues, employees in Jordan were 
offered some unique opportunities to enhance their 
musicality through free music lessons. We partnered  
with a specialist musical instruction website called  
‘Izif’ and offered lessons to anyone with an interest  
in exploring their musical side.

Over the course of ten weeks, participants attended 
90-minute weekly workshops during which they 
developed their artistic skills by taking singing classes, 
piano sessions and guitar, oud or drum classes. The 
programme featured a combination of online and 
offline sessions.

Women empowerment initiatives
We are proud to be an equal opportunity employer. We 
aim to support and empower women in the workplace 
and strengthen their positions in society.

In 2016, we conducted various activities under the 
umbrella of ‘women’s empowerment’, including 
sponsoring and participating in the Women’s 
Entrepreneurship Day, MENA 2016 Conference,  
in Jordan. Our executives took part in several panel 
discussions, under the topics of supporting women  
in the workplace, the importance of gender equality, 
providing equal opportunities and inspiring women 
empowerment initiatives.

As part of our Women Empowerment and Motivational 
Programme, we have been holding monthly women 
empowerment sessions in our corporate locations,  
entitled ‘Dare to Dream Big’, which aim to empower  
and inspire our employees.

Employee health and safety
Safeguarding the health and safety of our people is integral 
to our commitment to remain a responsible organisation. 
Our Health, Safety, Environment and Energy (HSEE) policy, 
which is communicated to all our people, ensures that the 
highest standards are maintained across the organisation 
in line with industry best practices. All our employees are 
rigorously trained with the highest safety and security 
standards to minimise hazardous risks to the employees 
themselves as well as their surroundings. We consider  
our employees to be our most valuable asset and as such 
make significant efforts to ensure they are fully equipped 
and prepared to respond to potentially harmful situations.

Going forward, we plan to enhance our measurement  
of certain health and safety indicators, enabling the 
organisation to identify areas for potential improvement 
to health and safety and further optimise our processes 
and procedures in this regard.

Sustainability continued
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Find out more

Diversity
To find out more about 
diversity across the  
Group, see page 94.

Innovation & Leadership Advisory Board (I-LAB)
In April 2016, our CEO formed the Innovation & Leadership Advisory Board  
(I-LAB), with the aim of maintaining an innovative culture across the Hikma Group 
and fostering younger talent. The I-LAB is a committee of 17 employees under  
the age of 35, who are tasked with advising the CEO on cutting-edge technology 
initiatives and ideas that will introduce and encourage innovation in the workplace. 
The committee meets regularly to keep our top management up-to-date with 
developments in digital health and proposals on how to incorporate these 
advancements within Hikma.
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MINIMISING OUR 
ENVIRONMENTAL IMPACT

At Hikma, we consider environmental stewardship to be a key aspect of our sustainability 
strategy. We take active steps to track and reduce our adverse environmental impacts  
and promote awareness about responsible environmental practices both internally and 
amongst the public. Efficiency improvements in 2016 contributed to sizeable reductions  
in our emissions versus the previous year.

GHG emissions disclosure

This section has been prepared in accordance with our regulatory obligation to 
report greenhouse gas emissions pursuant to Section 7 of The Companies Act 
2006 (Strategic Report and Directors’ Report) Regulations 2013.

The table below shows our emissions performance for the years ended 
31 December 2014, 2015 and 2016.
GHG Source 2014 2015 2016

Scope 1 – Combustion of fuel and 
operation of facilities (tCO2e) 20,506 tCO2e 26,422 tCO2e 24,114 tCO2e

Scope 2 (location-based) –  
Electricity (tCO2) 57,459 tCO2 79,061 tCO2 78,279 tCO2

Scope 2 (market-based) –  
Electricity (tCO2) n/a n/a 81,140 tCO2

Total Scope 1 and 2 emissions 
(location-based) 77,965 tCO2e 105,483 tCO2e 102,393 tCO2e

tCO2e per FTE employee  
(Scope 1 & 2 location-based) 13.38 tCO2e 17.11 tCO2e 16.17 tCO2e

Data notes:
• Emissions from the consumption of electricity are reported in tCO2 rather than tCO2e 

since the International Energy Agency emission factors for electricity currently account
for carbon dioxide emissions only.

• The full time equivalent (FTE) employee figures used to calculate the reported intensity
metric cover the sites for which emissions data was provided rather than the total FTE 
figure for the organisation as a whole.

Total tCO2e by category

Sustainability continued

Purchased electricity for 
own consumption 76%
Natural gas combustion 12%
Diesel combustion 8%
Vehicle emissions 2%
Refrigerants 1%
Petrol combustion <1%
LPG/Propane combustion <1%

11 Hikma Pharmaceuticals PLC



Under the location-based method, we have utilised the 
UK Government and the International Energy Agency 
country-specific emission factors for electricity generation.

Under the market-based method, for our European 
operations, we have utilised the residual mix electricity 
emission factor published by RE-DISS as we have been 
unable to obtain tariff-specific emission factors from our 
suppliers, and for all non-European suppliers we have 
utilised the location-based grid electricity emission factors 
as residual emission factors have yet to be calculated 
outside Europe. This approach is in line with the data 
hierarchy outlined in the GHG Protocol Scope 2 Guidance.

For the majority of our operations outside the United 
States and Europe there is currently no option to purchase 
electricity generated from renewable sources, and 
therefore our market-based Scope 2 figure is higher  
than our location-based figure.

Disclosing and improving our  
carbon emissions

Performance
Between 2015 and 2016 we have seen an overall 
absolute decrease in emissions by 2.9% and a decrease  
in emissions per full time equivalent employee of 5.5%. 
This is in part due to the divestment of the Ben Venue 
manufacturing facility in the US during the reporting year.

Methodology
We quantify and report our organisational greenhouse 
gas emissions using the WRI’s Greenhouse Gas (GHG) 
Protocol Corporate Accounting and Reporting Standard.

This year, we have reported in accordance with the GHG 
Protocol’s new Scope 2 Guidance, which requires that we 
dual report our Scope 2 emissions using two different 
methodologies: the location-based method and the 
market-based method.
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However, there is significant progress being made in the 
renewable energy sector in the MENA region as consumer 
demand is shifting to a preference for clean energy and 
governments are looking to decarbonise their economies 
and meet commitments set out in the United Nations 
Convention on Climate Change (UNFCCC) Paris 
Agreement to avoid dangerous climate change.

Therefore, in 2017, we will be engaging with our 
electricity suppliers to understand how we can purchase 
cleaner energy, reduce our climate impact through our 
purchasing power, and support the necessary shift to  
a low carbon economy.

Reporting boundaries and exclusions
We consolidate our organisational boundary according  
to the operational control approach and have adopted a 
materiality threshold of 10% for GHG reporting purposes. 
This approach includes all Hikma subsidiaries and 
corresponding facilities/assets.

Joint ventures with less than 50% holding have been 
excluded from our GHG disclosure as it is considered that 
we do not have operational control over these emissions 
sources. In addition, non-manufacturing facilities with less 
than 100 staff at the end of the reporting period are not 
included within our emissions disclosure on the grounds 
of materiality.

Assumptions and estimations
In some cases, missing information has been estimated 
using data from the nearest reporting period as a proxy. 
Furthermore, due to the availability of additional data,  
we have decided to restate the 2015 emissions figures. 
This allows us to make a more accurate performance 
comparison between 2015 and 2016.

Intensity ratio
In order to express our reported emissions in relation to a 
quantifiable factor that will act as a useful comparator for 
performance analysis over time, we have chosen to adopt 
full time equivalent (FTE) employee for sites reported in 
our organisational boundary as our chosen intensity 
metric, as it is considered that this factor both influences 
our overall energy consumption and is reflective of 
business growth/decline.

Hikma’s Carbon Disclosure Project 2016 (CDP)
Hikma incorporated a water policy into its Global Climate 
Change Report, and filled out the Carbon Disclosure 
Project (CDP) water programme questionnaire to ensure 
the protection of the environment by monitoring, reporting 
on and reducing waste emissions in water. Hikma scored 
(B-) on the CDP’s water programme questionnaire this 
year, a good score in our first reporting cycle for the water 
programme. This year we achieved B level for our climate 
change report; defined as a ‘Management’ rating: where 
the company has assessed environmental issues, risks and 
implemented actions, policies and strategies to address 
them, in addition to providing the relevant data.

Total emissions and segmental reporting

Scope 1 (tC02e) Scope 2 (tC02e)

Sustainability continued

 Europe 3,928
 USA 8,680
 MENA 11,506

Scope 1
Total emissions

24,114

 Europe 5,812
 USA 21,266
 MENA 51,201

Scope 2
Total emissions

78,279
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Waste reduction and recycling
We continuously seek to minimise our impact on the 
environment through pollution prevention, resource 
conservation and waste minimisation initiatives. This  
year our various sites have proactively taken steps  
towards preserving the environment by working with 
waste disposal partners, launching awareness campaigns 
with our employees and participating in local level 
environmental sustainability programmes. An emphasis  
on recycling and beneficial use programmes has become  
a standard within Hikma and future expansion of these 
programmes will remain a focus in the years to come.

Drug take back
For the past five years, our team in Columbus, Ohio 
has participated in biannual ‘Drug Take Back’ events 
which are designed to provide a safe, convenient and 
responsible way for disposing of all types of medicines, 
including prescription, OTC, liquids, ointments and 
inhalers. The team’s efforts in 2016 resulted in a record 
total of 4,946 pounds, equivalent to over six million 
tablets, being collected. Overall, these events account  
for a total of 16,610 pounds of medicines, equivalent  
to over 25.4 million tablets, being collected and safely 
disposed of.

Our Environmental Health & Safety (EHS) department 
continuously seeks opportunities to positively impact  
the environment. By listening to employee feedback, 
attending focus groups, or simply working with our  
waste disposal partners, much success has been  
realised to achieve ‘green’ results.

Environmental preservation efforts 

Earth Hour campaign
Earth Hour is celebrated worldwide on the last Saturday  
of March every year. Our employees participated in efforts 
to raise awareness of environmental threats due to the 
wasteful use of energy. Many environmental activities 
took place around the Hikma locations such as a candle-  
lit walk, lectures and children’s face painting and games.

We also collaborated with the Royal Society for the 
Conservation of Nature (RSCN) to organise the eighth 
annual ‘Clean Up the World’ campaign, held under the 
slogan ‘Our Place… Our Planet… Our Responsibility’, 
which seeks to shed light on the importance of cleaning 
up and conserving natural parks while discouraging 
people from littering.

Emissions by location

Scope 1 (tCO2E)
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